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about effie worldwide







50 programmes. local and global.




' ‘efﬁeINDEX

# Ranking of the most effective agencies, marketers,
brands, networks, and holding companies by
analysing finalist and winner data from Effie Award
competitions around the world.

# Points are allocated for winning a grand, gold, silver,
bronze awards as well as being a finalist.

# Visit www.effieindex.com.
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http://www.effieindex.com/
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THE EFFIE INDEX®
2020 Most Effective Worldwide

2020 Most Effective Marketer - Global
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Unlover

2020 Most Effective Holding Group - Global
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2020 Most Effective Brand - Global

2020 Most Effective Agency Network - Global
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www.effieindex.com

2020 Most Effective Independent Agency - Global

banda

2020 Most Effective Individual Agency - Global

FP7McCANN




THE EFFIE INDEXe®
2020 Regional Rankings

The: Index can also be analyzed by region and the companies that ranked highest in each region in 2020 are;

Asia Pacific

Unilever (marketer), KFC (brand), WPP (agency holding group) Cgilvy (agency netwaork), Cgilvy Mumbai, (agency) and The Womb Communications in Mumbai
(independent agency).

Europe
PepsiCo (marketer), Vodafone (brand), WPP {agency holding group), McCann Worldgroup (agency network), banda, Kyiv, Ukraine (agency & independent agency).

Latin America
AB InBev (marketer), Coca-Cola (brand), Omnicom {agency holding group), BBDO Worldwide (agency network), Sancho BBDO - Bogotd (agency) and DON Buenaos
Aires (independent agency).

Middle East & Africa

Unilever (marketer), Saudi Telecom Company (brand), Interpublic (agency holding group), McCann Worldgroup (agency network), FP7 McCann - Dubai (agency) and
déja vu - Dubai (independent agency).

North America
Procter & Gamble (marketer), McDonald's (brand), WPP (agency holding group), Cgilvy (agency network), Drogas New York (agency) and a tie betwesn Rethink
(Vancouver) and Tern & Sandy (New York) (independent agency).




effie is more than an awards show...




N\ 2 How to enter?

e s o www.aaaa.com.hk/awards/effie-awards-2021/

online entry portal _
https:/ / effie-hk.acclaimworks.com/ . ~ 

Resources

create an account

familiar yourself with entry requirements . entry form templates:

crafting an entry

collaborations among team members
& partner companies
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Effie Objective Guidance Effie Case Database 7 Tips for an Effective Awards Entry

For each objective in your Effie entry, please select an objective type

CONSIDERATION

PURCHASE / o ° s - S
CommImENT . SR o S
LoYALTY b hoc prockct. ot mean . o

i Works®

ADVANCED SEARCH

step of the way [e.g.

The Effe Awards honor deas that work. Any type of marketing touchpoint can play a role along each
v, g, 1, Sampling,tria, pricng, pack: dic, word of mouth, etc )

Awarsing s that Work®

i the Entry P
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Technical Requirements:
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Performance Marketing

SUSTAINED SUCCESS

herefore optional

Email to for enquiries


mailto:effiehk@aaaa.com.hk

N\ 2 Effie Awards Hong Kong 2021
AV NG AGENC LS OF NG KON ComPEtition Process
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2H 2021 |
Jul |

May-Jun |

Apr |

Awards Ceremony
TBC

Finalist Announced

July 2021

Judging
Round One Judging: 215 May - 14" June, 2021
Round Two Judging: 25 June, 2021

Deadline

Early Bird: 16t April, 2021
Deadline: 30" April, 2021
Final Deadline: 10t May, 2021
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Effie Awards Hong Kong 2021

Entry Deadlines & Fees

Entry Deadline Date

Early Bird 16t April, 2021
Entry Deadline 30t April, 2021
Late Entry Deadline 10th May, 2021

Excellence in Marketing Effectiveness - internationally recognised for the local pride

Entry Fee

Member Non-Member

HK$2,800 HK$4,800
HK$3,800 HK$5,800
HK$5,800 HK$7,800
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Effie Awards Hong Kong 2021 Competition

& Any company can enter - full service agency, media agency, marketers, etc

& Collaboration is key. HK4As encourages agency and client to share the entry
cost.

& Eligibility: 1" May 2019 and 30™ April 2021 - run in Hong Kong
Sustained Success eligibility. any two-year efforts run consecutively between
15" June 2017 and 30™ April 2021 (that means the efforts could start from
as early as 15t June 2017 and ran until 30™ May 2019)
Special circumstances: wok launched in April 2019 or ended May 2021

& Categories: 2 types of categories are offered -
25 Industry categories and 29 Specialty categories



Industry Categories

Automotive

Banking & Financial Services
Beauty / Fragrance / Personal Care
Beverages - Alcohol / Non-Alcohol
Culture & The Arts

Delivery Services New

Education & Training New

Fashion & Accessories

Fast Moving Consumer Goods

10. Furniture

11. Gaming & E-Sports New

12. Government Services /

S OO =

hS

Non-Profit Organisations or Activities

Transportation / Utilities
13. Insurance

14.
15.
16.

17.
18.
19.
20.
21.

224

. HG

Luxury Goods New
New Product & Services |
Office / Computer Equip
Appliances
Pet Care L

Real Estate Agents /

New

Restatmants / Fast Food

Supf ets / Shops &

Telg Aternet Services
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Specialty Categories

Health & Wellness: Diseags@ Awareness &

General Specialties Education New

26. Brand Experience - Live, Digital, Live & Digital 42. Charitable / Research F
27. Business to Business 43. Non-Profit

28. Use of Content 44. Pharma / Corporate

Business Challenges Media Planning

29. Corporate Reputation 45. Data-Driveng®
30. David vs. Goliath 46. Media ldea

31. Marketing Disruptors New 47. Media Innovation:

32. Small Budgets: Non-Profit / Products, Services isting Channels

33. Sustained Success: Non-Profits / Products / Services

g Innovation S@ |
Product / Service |
xperience

ew ; ""'..
\Q ands / Non-P %

Commerce & ShopperNev

34. Brand Experience

35. Crisis Response / Critical Pivot New
36. Data-Driven

37. E-Commerce New

38. New Product / Service Introduction New / Nog -
Digital ,ﬁ nnual Event
39. Influencer Marketing New Crisis Response / Critical Pi

=

- Urrent Events New
sonal Marketing

40. Performance Marketing New
41. Social Media Marketing




effie’'s method of assessment




Entering the Portal

hitps://effie-hk.acclaimworks.com/

1. Register %ij
HONG KONG

2. Enter your company email

» Product - the product name for the €
» Entry Name - the name of your entr
» Organisation - the company enteri



Entry Portal

C ® @ https://effie-hk.acclaimworks.com/user/category_selector

Category

Select a category for your entry

Category Selection

Choose the categories you're entering.

Industry

1 Automotive ADD TO ENTRY

All vehicles including cars, trucks, motorcycles, vans, both brand and model advertising; automotive aftermarket products such as
gasoline, motor oil, tyres, batteries, paint, quick-lube, oil change, muffler, transmission, windshield wipers, enhancements, etc.

2 Banking and Financial Services

Products and services including: overall corporate/brand image and capabilities of a financial institution; specific products or services
including credit/debit cards, reward/loyalty cards, financial planning, mobile payment services, retirement funds, investment, home
banking, loans, mortgage, mutual funds, etc

3 Beauty/ Fragrance / Personal Care

Includes cosmetics, fragrances, hair products, dental products, nail products, skincare treatments, salons, spas, etc.

4 Beverages - Alcohol / Non-Alcohol

Beer, champagne, liquor, wine, hard seitzers, wine coolers; non-alcoholic beverages include diet and non-diet soda, coffee, tea, juices,
milk, milk substitutes, bottled water, sparkling water and energy drinks, etc.

Review eligibility, deadline & fee info ENTRY DETAILS LINK.
If you have any questions, please email effiehk@aaaa.com.hk
ENTRY RESOURCES

Entrants are included to review entrant resources for more information
on submitting a strong case. Resources include the Effie Objective
Guidance, Video Support, and Case study samples LINK.

ENTRY PORTAL INSTRUCTIONS

Adding/Editing Responses for Mult-Category Submission Instructions
Step-by-Step Entry Portal Submission Instructions

Please do not open multiple tabs of the Entry Portal within the same
browser, as this may lead to technical issues.

Technical Issues: If you experience any glitches or are having trouble
with the system, please do not hesitate to email eflehk@aaaa.com.hk.
Please include your Entry ID#, a screenshot of the issue you are
experiencing, the browser you are using, and a brief description of the
problem. Entrants will not be penalized with a late fee due to technical
issues.




Entry Form Essentials

ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS INVESTMENT OVERVIEW
CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS CASE BACKGROUND

FPERMISSION, AUTHORIZATION & VERIFICATION

» Top ftips from the jury

» Requirements on eligibility
» Creative requirements

» Resources & contacts

» Additional requirements




Entry Details & Executive Summary I
ENTRY FORM ESSENTIALS SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS INVESTMENT OVERVIEW
CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS CASE BACKGROUND

PERMISSION, AUTHORIZATION & VERIFICATION

Effort start date & end date
Regional classification
Industry sector

Industry / category situation

\ ;



Section 1: Challenge, Context & Objectives .
ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS INVESTMENT OVERVIEW
CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS CASE BACKGROUND

PERMISSION, AUTHORIZATION & VERIFICATION

o

“'Context Y ~ > W Benchmarks

~




sSection 2: Insights & Strategic Idea y

ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS INVESTMENT OVERVIEW

CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS CASE BACKGROUND

FERMISSION, AUTHORIZATION & VERIFICATION

How inventive and effective the Idea & Stratfegy weredn
challenge and how closely the Ideaq, Strategy and

address the

™ " Breakthrough

e

Research results




section 3: Bringing the Idea to Life

ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS INVESTMENT OVERVIEW

CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS CASE BACKGROUND

FERMISSION, AUTHORIZATION & VERIFICATION

Nd how
oices.

Entrants should articulate the communications strategie
life. Ensure your response details the ‘why’ behind yg

ks

Communications @-Evolution of your &
s N communications
| *&% over time

"}‘l’t\,;

~ Key visual



Investment Overview yr

Summary ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS

m CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS

CASE BACKGROUND PERMISSION, AUTHORIZATION & VERIFICATION

e

The Investment Overview is reviewed as part of Sectign 3:
d Images fo

your creative work, as presented in the Creative Ree

— Ry

Media - . o ;, ﬂ’" Budget
addendum [CHORRAI .. ‘elaboration

e |

~
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Creative Examples yr

Summary ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS

INVESTMENT OVERVIEW CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS

CASE BACKGROUND PERMISSION, AUTHORIZATION & VERIFICATION

The creafive video is your place to show examples of yeur

i 3 N :
_~—NO competitor " _’--'\//'LQ?O' NS
-« Sustained Success:

NO results logo, work 4 mins

sty
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Section 4: Results y

Summary ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS

INVESTMENT OVERVIEW CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS

CASE BACKGROUND PERMISSION, AUTHORIZATION & VERIFICATION

Entrants to show direct correlations between real objects a

§ SOSLUS 1 .o _Confext with 4 S I"'
impacted B _ —hisiorical data, ~ g

brand & its % "~ _results & key

business 4. “bench ~ metrics



Download Your Entry y

R CMNTDVY COADM E©Cl FIAL C© CAMTDV DETAII © 2 € - ~LITIVVE C1IRARA A DV ~ ~ADINC CECTIAN W ITIEE=1T
Summaitl L .\I.’\I\f FORM B3I N.|r1-. S5 | k\'\l\' ..ﬂn«.-. S & X[ \ '-.|\."_ ~ |:r..rl.‘-..'\'f SLUUKING M '| i 4!.' 1A

CrADING CECTION 2- 1N CIALITC i —— crADING CECTION 2. RDINCING TUE INEA TO 1 ICT
SCORING SECTION £Z: INSIGHIS & STRAITEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA 10 LIF

INVESTMENT OVERVIEW CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS

~AACE RACKADOA N OEDMICCIAN AlITUADIZATIAN VVEDICICATION
LASE BACAGROUND PERMISSION, AUTHORIZATION & VERIFICATION

seen by judges), choose PRINT ENTRY from the ACTI
entry portal.

Thumbnails of
the materials
on the
creative work

tab



Company & Individual Credits yr
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This information is not seen by judges. Effie will publiclyscel

individuals if your case becomes a finalist or winner.

Individuals

companies



Publicity Materials

All materials provided in this section should be submitied with publicdl
Do not include any confidential information in the publie.case summar
effectiveness.

A

Statement of Publicity
Effectiveness A image, logo

-
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Case Background y

_ R —— AR CCCEAITIA CMTDV DETA - I /T AARA A DV —— - - a8 4. - — c . - : : rI
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CASE BACKGROUND ERMISS

This information is for research and database purpos
judges.

~ Sus’romoble
Product ' S e el b “development

goal



Permission, Authorisation & Verification

Summary ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY SCORING SECTION 1: CHALLENGE

-

CONTEXT & OBJECTIVES

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS

NVESTMENT OVERVIEW CREATIV

EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS

CASE BACKGROUND PERMISSION, AUTHORIZATION & VERIFICATION

Entrants’ willingness to share their finalist and winning gase

- |
Publishing .Lead agency sl

clients

amendment

writften case :
, policy




summary

m ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY
SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA
SCORING SECTION 3: BRINGING THE IDEA TO LIFE SCORING SECTION 4: RESULTS INVESTMENT OVERVIEW

CREATIVE EXAMPLES DOWNLOAD YOUR ENTRY COMPANY & INDIVIDUAL CREDITS PUBLICITY MATERIALS

CASE BACKGROUND PERMISSION, AUTHORIZATION & VERIFICATION

This is a check list that reminds entrants to any missing

Entrants can make revisions as often as you neg
up until the entry deadline.



Writing an Effective Entry




Writing an Effective Entry

Do not refrofit your objectives to match your
results.

Elements are assessed for both suitability and
ambifiousness within the framework of the
challenge.

If you did not have specific objective upfront,
explain this.

Objectives & KPls should relate to your
business challenge.



Writing an Effective Entry

"A restatement of what you needed fo achieve is
not an insight.”

Insights
&
Strategic
Idea

23.33%

= "The sfronger the business and consumer insight,
fhe befter the communication plan.’

= "Many of the idea articulations were not ideas. They
were descriptions of what the program was, not the
idea behind it.”

= “The idea is the pivot which turns the smart analysis
of the problem into a unique solution that none of
our competitors could emulate.”



Writing an Effective Eniry L Creative

Reel

= Entry

= Common judge critique: Entrants need to better
address the media strafeqy.

= "Show the connection beftween communication
strategy and media.”

= "Jie the communication straftegy directly back fo
objectives and insights without that, it’s just a media
plan, not a communications strategy.”

» The Big Idea

= “The best reels fold a cohesive story, but did nof
spend a lot of time on the sef up, given that we had
already reviewed the wriften materials.”



Writing an Effective Entry

Results

30%

F o text — whatis the industry norm? What
were pre and post measures? Include category
confext, as judges may not be aware of your
particular category.

| - se. Eliminate any other factors that
judges may think contributed fo your success.

"The strongest cases immediately and overtly
fied back fo objectives.”



Advice from the jury

Speak to the

Context is key
entry category

Be clear,
concise,
compelling &
honest

- Strategic N
Clearly link each Communigo’rions d R:In%ng Result
Challenge & ed ©cea esults
part of your story Obijectives fo Life

Tell a story




Reasons for disqualification

Falling to adhere to the Effie eligibility » |ncluding screen gralbs or other images
rules of creative elements in your written form

= Enfry does not meet category definition Directing judges to exfternal welbsites

requirements

= Missing translation
= Agency names/logos published in the
entry form or in the creative materials

= Violafing creatfive example rules

= Data not sourced



Judge Feedback

& "Consider the fact that the person reading it may be a creative mind, a media
mind, or an analyfical mind. Try o appeal to all by making it a very easy,
enjoyable and enfertaining read.”

& "The Effie judges work in this field. They know exactly how to reverse engineer
goals, revise metrics, adjust goals...simple, honest statfements work much better
than things written for a cold, distant jury.”

& "Every part of the story should logically fie back o the points being made.
Simpler is better.’



Judge Feedback

& Putting everything, including the kitchen sink, into your case only serves o
confuse and tire the judges. Less is more’”’

& "Have a senior person and a proofreader read your cases before submitfting
them. Typos and logic flow errors create a bad impression.”

& “Story telling is important. The person with the most heart for the campaign
needs to be involved in the writing of the case study. Too dry case studies Kill
great results.”



‘efﬁeAWARDS

HONG KONG

Organised & Presented by:

AV

THE ASSOCIATION OF ACCREDITED
ADVERTISING AGENCIES OF HONG KONG

Enquiry: 2882 6828
Email: effiehk@aaaa.com.hk

Onie Chu
Executive Director, HK4As
Email: onie.chu@aaaa.com.hk

Excellence in Marketing Effectiveness - internationally recognised for the local pride



Effie Awards Hong Kong 2021
Entry Deadlines
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16t April, 2021  Early Bird Closes
30t April, 2021  Deadline for Entries
10t May, 2021 Deadline for Late Entries

Excellence in Marketing Effectiveness - internationally recognised for the local pride
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Excellence in Marketing Effectiveness

internationally recognised for the local pride

Thank you!
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Effie Awards Hong Kong 2021 Competition

Source: 2020 Effie UK Report e In partnership with Ipsos




